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ABOUT US Begin

roup

BE IN GROUP

Begin Group is a Germany-based leading provider of edu marketing services and international student recruitment
fairs with 23 years’ experience. We run online and offline edu fairs across Eurasia, Africa, and Americas.

Since 1999 over 2000 educational institutions of all profiles have participated in our events. Every year we run

two seasons of offline edu fairs in Europe, Asia and MENA region. Starting from April 2021 we also offer our exhibitors
remote participation option.

Starting from June 2020, we have organized 6/ online exhibitions in Eurasia, Africa, and Americas, attracting

118+ thousand visitors for 580+ unique exhibitors from 56 countries.

Our services include:

. Student recruitment online and offline edu fairs
« Custom-made webinars
- Individual promotional campaigns



ONLINE EDUCATION FAIRS SCHEDULE  Begin

BE IN GROUP

2024

Central Asia (Kazakhstan, Kyrgyzstan, Uzbekistan) 3 APR 19 NOV

Latin America (Argentina, Colombia, Costa Rica, Ecuador,

Guatemala, Mexico, Peru) 6 APR 23 NOV

Sub-Saharan Africa (Ethiopia, Ghana, Kenya, Nigeria,

Rwanda, South Africa, Tanzania) 16 APR 12 NOV

North Africa (Algeria, Egypt, Morocco, Tunisia) 18 APR 14 NOV

Indian Subcontinent (Bangladesh, India, Nepal, Sri Lanka) 23 APR 26 NOV

Gulf Region (Bahrain, Kuwait, Oman, Saudi Arabia, Qatar, UAE) 25 APR 28 NOV
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OUR EXHIBITORS Begin

BE IN GROUP

(E
£SSTC istitutomarangoni a
BUSINESS SCHOOL enhancing talent since 1935
MAASTRICHT
M s M SCHOOL OF
MANAGEMENT

584 institutions from 56 countries
have participated in Begin Online Edu Fairs since June 2020
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BEGIN GROUP ONLINE EDU FAIRS

INDIVIDUAL
PROMOTION

PRE-FAIR
PREPARATIONS

EVENT
EXPERIENCE

Begiflg

BE IN GROUP

RESULTS
AND FEES

- Lead generation
campaign

- Additional promotion
options

« Your virtual booth

- Materials and info
we shall need from you

« Options for
communication with
the students at the fair

- Platform experience

- Participation tips

www.begingroup.com/en

- Leads you receive

- Participation packages

www.facebook.com/begingroup
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PRE-FAIR PROMOTIONAL CAMPAIGN

- Individual pre-fair
promotional campaign
for every exhibitor

- 50+ marketing channels
and platforms

- Advertising activity based
on three main parameters:

- Name and brand
of the university

- Academic program’s specifics

- Campus location
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SOCIAL NETWORKS AUDIENCE Begin
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The following filters can be
applied to include users
who match certain criteria:

- Age

- Country/City

« Program level

- Field of study

- Year of enrollment

« Personal interests

www.begingroup.com/en www.facebook.com/begingroup



GOOGLE KEYWORDS Beqin
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For each school, the semantic core of more than 100 keywords is prepared to be used to display ads
on Google Search and Display Network.
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TYPES OF PROGRAMS Begin
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Fields of study

Please, provide us . . o _

with information « Agriculture, Forestry & Animal - Hospitality, Culinary Arts

about the fields Sciences & Tourism

of study and levels « Arts, Design & Architecture « Humanities & Social Sciences

of programs you offer. « Business, Management & Law « Medicine & Health

This information will be « Engineering, Maths, IT,

used for special Sciences & Technologies

filter of exhibitors

located at the website

ot the fair Types of programs

« Secondary Education « Diploma/Certificate « Master
(GSCE, A-Level, IB) . Bachelor . PhD
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RESPONSIVE ADS Begin
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Responsive Google Ads
consist of several
options for images,
headings, and texts.

Native ads automatically
adapt to the design
of the website.
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CUSTOM-MADE LEAD GENERATION

Registration forms
can be integrated

in promotional posts
in social networks.

It allows to send
personal reminders
with direct links
to the institution’s
chat during the fair.
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— PRE-FAIR PREPARATIONS
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MATERIALS FOR YOUR PROMOTIONAL Begin
CAMPAIGN

You are more than welcome

to share your institution’s « Fields of study and levels of programs
promotional materials which can you offer

be used by our marketing team
during your pre-fair promotional
campaign.

« Information about your institution,
programs and its main features

« Professionally made photos representing
your institution in the best way possible

Find full requirements
in Getting Ready.
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https://begingroup.com/en/getting-ready-for-begin-edu-fairs/getting-ready-for-begin-online-edu-fairs/

EXHIBITOR'S PROFILE

You can add to your
profile:

- Short description
of your institution
(up to 1200 characters)

PDF brochures

Promo videos

External links

Representatives’
direct contacts

Find full requirements
in Getting Ready.
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Thanks for the great support and service
before and during the EduFair in Kiev.

— OSD-Osterreichisches
Sprachdiplom
Deutsch (Germany)

It was very well organised with the
Zoom trainings, thank you.

— University of Pécs (Hungary)

As before, | was very impressed

with the efficiency and thoughtfulness
with which the fair was organized

and run, particularly the thorough
instructions and handy reminders sent
both ahead of time and at key moments
throughout the actual event.

— Ovidius University of Constanta
(Romania)
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PERSONAL 3-HOUR CHAT Begin
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- Available throughout
all 3 hours of the fair

- Only written
communication

- Provided interpreter
from local languages

« No limit

for the number

of representatives
(but up to

4 recommended)
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PINNED MESSAGE

We strongly advise you to use
the pinned message option.

It allows you to highlight

the important information

in your personal chat.

You can use it to:

- Briefly present your programs
(level, fields of study, costs)

- Remind attendees about your
presentation at the fair

- Invite students to your future
events (online open days or webinars)

We kindly ask you to follow
the 180 characters limit
in your pinned message.
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LIVE ZOOM PRESENTATION Begin

roup

BE IN GROUP

- 15 min presentation
for each exhibitor

- One presentation
can be run by several
speakers

« Q&A session during
the presentation
on your decision
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ACTIVITY ON THE PLATFORM Begin
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2,62 2,07 7 1,08
clicks on links brochure downloads video views use of study programs’ filter

per attendee per attendee per attendee per attendee
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THINGS TO KEEP IN MIND

Website interactions

- Check your spam folder in case you don't find your login
and password email in a regular folder

- Always use “Reply” button when answering questions

in the chat room

- Prepare links to your programs, admission requirements,
or any other relevant information and feel free to share them in chat

Zoom presentations

- Choose a catchy name for your presentation summarizing

your offer in a few words

- Invite your colleagues, students or alumni to maximize the impact

- Rehearse and record your presentation to know you follow

the time limit

Begiflg
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“ I enjoyed the platform in general,

really well structured.

The presentation system worked
perfectly.

I also appreciated the constant work
of our translator, especially during
Central Asia Fair.

— Universita di Pavia (Italy)

The concept of Virtual fair is really
great, it was well organized and one can
participate without any difficulty.

— Montpellier Business School
(France)

Thank you for the extremely
well-organised online event! We were
impressed by the overall look of the fair
platform, the user experience was great
and the interactions with students were
also made very easy to manage.

— Tallinn University (Estonia)
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LEADS YOU RECEIVE

After the event you will receive several lists of leads
including:

- People who pre-registered to visit your virtual booth
- Attendees who left messages in your personal chatroom

- Attendees who used “Request more info” button at your virtual booth

+ Extended Package

- People who pre-registered via custom-made registration landings
in social networks

- The hottest leads — people who registered to visit only your
virtual booth at the fair
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We recommend you
to contact your leads
as soon as possible.

In case you haven't yet
built a strong presence
in the region getting
assistance from a local
agent might be a good
idea.
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PROSPECTIVE STUDENTS' INFO Begin

We will provide you
not only with future
applicants’ contacts
but also with

the information about:

- Types of programs
they are interested in

- The year they plan
to start their studies

- Planned budget
for their studies

« TOEFL or IELTS
certificate

- Additional academic
achievements

roup
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FIGURES & FEES Begin
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Standard Package
EUR 1200
Pre-fair lead generation campaign Extended Package
Preparations and pre-fair training FUR 1800
(tutorials, test fair, individual
rehearsals) Add some extra features to your
Virtual stand set-up Standard PaCkage:
Additional lead generation campaign with
3-hour Q&A chat with attendees custom-made registration landings
15 min Zoom presentation « 15 min additional presentation time
80+ pre-registered extra leads
100+ pre-registered target leads FOR ONE ONLINE EDU FAIR
Lists of all who communicated
with you via the platform during
the event 30-100 1000-4000
exhibitors visitors
THE FOLLOWING MULTIPLE BOOKINGS DISCOUNTS ARE AVAILABLE:
10% 20% 3000-9000

discount for 2 fairs discount for 3 and more fairs registrations
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ONLINE EDUCATION FAIRS SCHEDULE  Begin
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2024

Central Asia (Kazakhstan, Kyrgyzstan, Uzbekistan) 3 APR 19 NOV

Latin America (Argentina, Colombia, Costa Rica, Ecuador,

Guatemala, Mexico, Peru) 6 APR 23 NOV

Sub-Saharan Africa (Ethiopia, Ghana, Kenya, Nigeria,

Rwanda, South Africa, Tanzania) 16 APR 12 NOV

North Africa (Algeria, Egypt, Morocco, Tunisia) 18 APR 14 NOV

Indian Subcontinent (Bangladesh, India, Nepal, Sri Lanka) 23 APR 26 NOV

Gulf Region (Bahrain, Kuwait, Oman, Saudi Arabia, Qatar, UAE) 25 APR 28 NOV
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THANK YOU FOR WORKING
WITH BEGIN GROUP!

info@begingroup.com




